THE CREATIVE SELFIE U e
THE BRAND THE CAMPAIGN

Brand: Eisenbahn Campaign name: Locomotivas Job To Be Done:

Opco: Brazil Launch date: 16/06/25 Strengthen the perception of Eisenbahn's superiority and quality by

Marketing Director: Renan Ciccone Formats: Film for TV, Digital (programmatic media, social media, creating an emotional connection with consumers and boosting brand
branded content), Activations with influencers, Events and festivals power in the long term.

Brand In A Bottle:

Communications objective: Insight:
BRAND ROLE . e e . " . L . .
Build awareness around the new positioning "You Deserve an Eisen, Consumers who strive and seek the best in life deserve this recognition.

Eisenbahn rewards you with

R, Gty (SR fost'eri ng identification, inspiration, and connection with the target When ijc comes to beer, Eisenbahn is the perfect choice to elevate these
audience. rewarding moments.

1 appreciate having quality time by Functional motional Social
myself and with the closest to me after Eisenbohn is 0 Dwnmgu nEisenbohn  Holding an Eisenbahn
‘along day, but our hectic, complex, and
immediate lifestyle makes it '
challenging to create those moments
ona reguiar basis.

beer and

of g by or
with the closest to me

BRAND. Campaign strategy and creative idea:
] e The campaign strategy revolves around the "locomotive" mindset — individuals who have the drive to move forward, seek achievements, and take
o TARGETCONSUNER REASONSTORELIEVE control of theirlives. Brought to life through the creative idea “You Are the Locomotive of Your Life,” we connect with consumers who value quality,
st et ey e, Aspatona Trge: O e o mode e 2008 hard work, and know they deserve the best, all from the perspective of both the beer itself and as protagonists of their own stories.

Eisenbahn has been made since 2002 with the best ingredients and
Although established, they ore not settied becouse they i o o e
attention to every single deta in all maments of production
know there is still a long way to go. They know that this

i3 not an indidua Journey,thot's why they vlue
ive Wit tfc
connections with famiy and friends and wants to keep e Cossieltpoit il 137 nenirel

them dose. BRAND
. Charplonimen, g & aeac MWBs: Demand Space:

‘They have eamed their independence, as well as their

financialond emotional autonomy - and e increasingly ey Pt oy s g et s . MWB 1, MWB2 & MWB4 Instant Unwindin g

aware of what their place in the world Is. Keep evolving
‘and living new experiences Is something they seek but focnipey

Confient

‘ahways prioritizing depth over breadth.
Fulfilling

Creative Commitment: Putan ‘X’ in the appropriate boxes for the campaign

Core Creative Brand Idea: 1A 1B 2 o
: f f -changer brand
"You Deserve an Eisen" — A concept that endorses both the product and the (EreE g B (for game-changer brands) (for all brands) (for all brands)
Total reach among target consumers Total reach among target consumers Overall campaign duration Total number of channels

mindset, highlighting the brand's superior quality and its emotional connection with . . . . . . . . . . . .

Market Context: <30%  30%-50%  >50% <30%  30%-60%  >60% <12wks 12wks-2yrs  >2yrs
Eisenbahn is a premium brand renowned for its quality and award-winning portfolio.
In the competitive premium beer market, the brand aims to stand out by . X
. - . . Campaign assets: HERO TVC: h : .box.com/s/nnf8e57ld mxormlezOv5wyhn74f
emphasizing its superiority and relevance to discerning consumers.. ) .
Photos: h ://wpp.box.com W k1kf7k9kmu73hxoinw4t9476 / Films:

TESTING & RESULTS

Kantar pre-/during-campaign testing: Meaningfulness score(s): 77 Post-campaign results:

The campaign was launched on June 6" so we still don’t have the results.
Difference score(s): 79

Demand Power Contribution score: 86

Impactscore: 94



https://wpp.box.com/s/nnf8e57ldmxormlez0v5wyhn74fjtdbw
https://wpp.box.com/s/g6wlyr0sk1kf7k9kmu73hxoinw4t9476
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n

Case Files

30": Cdpias | Fornecido pelo Box

15": churras e bar

Codpias | Fornecido pelo Box

Copias | Fornecido pelo Box

10": brinde

Copias | Fornecido pelo Box

6": escritorio e credenciais

Eisenbahn Locomotiva 6s Escritorio 1920x1080.mp4 | Fornecido pelo Box
Eisenbahn Locomotiva 6s Credenciais 1920x1080.mp4 | Fornecido pelo Box



https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n/folder/329238973202
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n/folder/331526379718
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n/folder/331527628634
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n/folder/326386492448
https://wpp.ent.box.com/s/u8i7mw8wxl89n02b2hk613jzr21qhm0n/file/1893086186278
https://wpp.ent.box.com/file/1893089454104
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